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Video bloggers claim spotlight 
Online diaries looking a lot like television 
- Ellen Lee, Chronicle Staff Writer
Monday, May 1, 2006 

Jay Dedman's life plays out in snippets of video, 
captured on a handheld video camera and posted on his
online diary, Momentshowing.

A Manhattan subway bomb scare spurs him to post a photo montage of Sept. 11 and the days before and
after. In another entry, he reveals his budding romance with fellow blogger Ryanne Hodson. Most
recently, he documents their recent cross-country move from New York to San Francisco.

[Podcast: Ellen Lee and Benny Evangelista discuss video blogging.]

"I had an idea not to tell the story, but to show moments over time," said Dedman. "They'd become their
own story."

No longer satisfied with transcribing through just words or photographs in their online diaries, thousands
of Web loggers, or bloggers, have turned to video blogging. In place of text, or sometimes in addition to
it, "vloggers" use film clips. The clips last a few seconds to a few minutes and are archived one after
another in chronological order, the most recent first.

They represent the latest means in catching fragments of life, made possible now that more and more
people have access to high-speed Internet service and the necessary equipment, basically a camcorder, a
computer and cheap, sometimes even free, software and storage services.

The community is diverse. There's the soccer mom in Plano, Texas, who records her two children, ages 5
and 7, as they bake a bagel pizza, play softball and hang out with their grandfather. There's a Peace Corps
worker in Botswana who shows the daily life of people in the village of Nata. Hollywood actor-comedian
Tom Green offers the TomGreen.com Channel, narrating, with his deadpan, irreverent humor, as he
makes an appearance on the Carson Daly television show, hangs out with pal and skateboarder Tony
Hawk and drives around Los Angeles.

"The everyday events in our life are special," said Dedman, who along with Hodson was one of the
earliest video bloggers, starting back in 2004. "They're not dramatic, Hollywood moments."

In less than two years, the number of video blogs, also known as vlogs and video podcasts, has exploded
from a handful to more than 7,000, according to video blogging directory Mefeedia. "It's Jerry Time!" --
which consists by a single, fortysomething man's rants on life -- was even nominated for a special Emmy
award this year, although it lost to an AOL production. And next month, hundreds of vloggers from
around the world plan to converge in San Francisco for a conference dubbed Vloggercon.

Perhaps the poster child of the vlog is Rocketboom, produced by cheery host Amanda Congdon and
Andrew Baron. The three-minute show is more like television than a diary entry. The quirky news report,
which airs Monday through Friday at 9 a.m., even has field correspondents. Some 350,000 people tune in
daily and it's available for download on TiVo and Akimbo television set-top boxes.



It remains a small operation, produced at a cost of $25 a day using a video camera and laptop. But it is
experiencing some growing pains. On a recent day, Baron woke up at 4:30 in the morning to take an
emergency troubleshooting call. At mid-day, he was "trying to figure out from scratch what we are going
to do for our episode tomorrow," he said. "We have to write it, shoot it, edit it and show it. I'm talking to
you and other journalists, and working out advertising relationships. ... I'm implementing a new feature on
our site today, and talking to our lawyer. I've been trying to keep up with the news and everything else."

"This is just today," he said.

Shows like Rocketboom tap into how online video in general is changing how consumers get their "Must
See TV" entertainment. Sites like YouTube allow users to produce a video clip, post it online and share it
with others, enabling a generation of amateur filmmakers.

'Social expression'

But video blogging has some distinguishing characteristics. Vlogs build on the trend started by blogs,
which have become a digital means of self-expression, publishing and communication. "Video bloggers
are serious about video as a way of social expression," said J.D. Lasica, co-founder of Ourmedia, a site
that lets users store multimedia files. "They don't just upload a video and walk away from it."

Susan Kirkpatrick, a 30-year mom and systems administrator in Plano, migrated from an online journal to
a video blog last fall. Much of her "kitykity" vlog focuses on her 5-year-old son and 7-year-old daughter,
so that her parents, who live in a different state, can see them regularly.

"From the first day I was completely hooked," said Kirkpatrick. "I show people things. I want to express
things. ... You can read something and get the person's point, but people are just so colorful just to watch
them."

Geek Entertainment TV in San Francisco provides quick, quirky news reports on high-tech geeks, treating
them as the rock stars of Silicon Valley. Similar to Rocketboom, although its creators didn't know it
existed at the time, Geek Entertainment TV co-founder and former Red Herring reporter Irina Slutsky
goes to launch parties and other events and, using a borrowed camcorder, interviews folks like Jimmy
Wales, founder of the Wikipedia Web sites. ("Tell us something bad about you," she asks during the
segment. "I'm learning to speak German," Wales replies. "I waste a lot of time studying German.")

"I've never been a fan of reporting the same story that's on seven or 10 different news sites," Slutsky said.
"I don't see us as breaking news, but adding an extra layer to a news story."

Secrets vlogging

Both Hodson and Dedman also have traditional television journalism backgrounds. But they found the
medium limiting: Local television broadcasts only reached a certain audience, they had to fill a set time
slot and, most of all, they had to make a pitch and hope someone would give them a chance.

In vlogging, "you don't have to wait for a crew," said Hodson, co-author of the book "Secrets of
Videoblogging." "You just tape it."

In an interesting twist, the two fell in love a year and a half ago as they recorded back-and- forth
exchanges in a private video blog. Hodson was living in Boston at the time; Dedman, in New York. A few
months into it, they confessed how they felt about each other for the first time in a video clip, she at 3 in
the morning, he the next day as he shaved in front of a mirror.

Though video blogging has largely been a grassroots movement, it is now attracting the attention of
venture capitalists and technology businesses. Photobucket, a site that lets users store their photos,
introduced video hosting a few weeks ago. Since then, Photobucket, now one of more than a hundred



video hosting sites, has seen some 30,000 videos uploaded a day, totaling about 350,000 so far.

"The appeal is the ability to better report on their lives," said Sergio Monsalve, Photobucket's vice
president of services and former eBay general manager. "A picture is worth 1,000 words. Video is worth
1,000 pictures." 

Video blog resources

Here are some Web sites to help you find video blogs to watch or to start your own video blog:

Vlogmap.org: Map of video bloggers by location.

Vlogdir.com: Directory of video blogs.

Mefeedia.com: Directory of video blogs.

Blip.tv: Host for video clips.

OurMedia.org: Host for video and multimedia clips.

Getfireant.com: Aggregator that allows users to go to one place to watch multiple video blogs.

Freevlog.org: Offers a tutorial on how to start video blogging.

Videoblogging.info: Information about video blogging. 

Vloggercon

What: Videoblogging conference

When: June 10-11

Where: Swedish American Hall, 2174 Market St., San Francisco

Web site: Vloggercon.com

E-mail Ellen Lee at elee@sfchronicle.com.
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